
STORY TELLING TIPS

1. You can tell a story.

Yes, you can! Whether it’s sitting around the table with friends after dinner, or chatting it up in the 
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2. Listen to other stories.

We’ve got a podcast (www.arclightstories.com/podcast) Download a podcast or two. It’ll give you 
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modeled after the Moth in NYC, so check out some of their stories at www.themoth.org.

3. Develop your story.
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a sequence of events. “First this happened, then this, which lead to this...” What are the key 
moments in your story? Write them down. Structuring your story as a sequence of events will give 
it rhythm. This is your greatest tool as a storyteller, because it addresses the audience’s greatest 
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they’ll be hooked! Make sure your story has a beginning, a middle, and an end.
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This will help eliminate the jitters when you step up to the microphone. You’ll know what you’re 
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two) should drop your audience smack in the middle of the action. It should capture their attention 
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in my sleep. I would have these recurring dreams that there was a hovering insect-like jackal in my 
bedroom...” (Mike Birbiglia)

5. Provide vivid details.
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“The sharks began to slither underneath the raft, patrolling for their next meal. You could feel their 
sandpaper skin...” That bit about the “sandpaper skin” makes you feel like you’re right there in the 
boat with the storyteller. Be sure to include some vivid details.

6. What!s the point?

Your story isn’t just a succession of events (although that’s an important part). Your audience will 
^HU[�[V�RUV^�^OH[�P[�TLHUZ��0YH�.SHZZ�JHSSZ�[OPZ�¸H�TVTLU[�VM�YLÅLJ[PVU�¹�>O`�KVLZ�[OPZ�Z[VY`�Z[PJR�
with you? Why do you want to share it? What did you learn from your experience? Remember to 
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7. Practice makes perfect.

Practice telling your story. Tell it to yourself in the car on the way to work. Try it out in the mirror. Tell 
it to your friends. Cut out the bits that aren’t working, even if you like them. Practice it again. Make 
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more prepared you’ll feel, and you’ll be free to enjoy telling it at the event.

8. Know your last line.

It’s important that you know where you’re going in your story. If you know what your last line is 
going to be, you’ll be less likely to meander at the end. Refuse the impulse to tell “one more thing.” 
Give “em your last line, say “thank you,” and sit down.

9. Have fun!
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it as dinner-table conversation. Who cares if you skip a point in your outline? You’re telling a story to 
friends. They want you to succeed. Relax and have a blast. You’re ready!


